INTERIOR
DESIGN

DO YOU WANT YOUR SCENT TO ACT AS A FORM OF
GREETING INSIDE YOUR STORES?

YOU MUST DIFFERENTIATE YOUR BRAND
EMOTIONALLY AND MEMORABLY ALSO IN THE
INTERIOR DESIGN FIELD.
In an age where it’s becoming more and more difficult to stand out in a
crowded market, you must differentiate your brand emotionally and
memorably also in the interior design field. Think about your brand in a
new way by considering how scent can play a role in making a more
powerful impression on your customers.
First of all fully understand your brand's DNA. Just as in visual or audio
branding, the signature scent needs to convey and support the interior
design brand foundation. For this process, you will need to define your
unique promise, brand personality, tone of voice, values, and the overall
emotions that you’d like associated with your brand experience.
Translate your statement into a scent. Run some tests with your new
exclusive signature scent inside your stores and decide your points for
diffusion. Look back at the statement you want to convey about your
brand’s values and personality and the overall experience you want to
create, and answer a few questions: Do you want the scent to act as a form of
greeting, so it’s centered on main entrances? Would you like a scent that
envelops your entire space or only highly trafficked areas? Would you like
your scent to be at play around the clock or only during certain hours? Are
you looking for scent to act as a backdrop or a more obvious and
identifiable statement? Once you have your answers, we can help you
determine the ideal location for the diffusers to suit your needs.
The results of developing and diffusing a signature scent can be
increased brand loyalty, product confidence, sales volume, price/value
perception, and more.
Scent Company creates the olfactory identity tailored for the Brand and the
interior design flagships. The signature scent is used for the diffusion of
perfume through professional fragrance diffusers and incorporated into a
custom and branded scented collection and other scented marketing
material.
After the signature scent is designed, it is important to catch the best
method to diffuse it in the environment, in order to appreciate the
depth of a custom fragrance inside the store. The scent diffusers for stores to
be used can be either exposed, mobile and freestanding, wall-mounted or
concealed, thus directly connected with the air conditioning or ventilation
system in place. Everything depends on the size and characteristics of the
spaces to be scented.

THE PROCESS OF THE OLFACTORY BRANDING PROJECT FOR
INTERIOR DESIGN STORES

THE PROCESS AND THE SOLUTIONS OF
AN OLFACTORY BRANDING PROJECT
Enjoy Remote and Remote Plus are scent diffusers connected with the
air-conditioning or ventilation system of the store and are completely
hidden and programmed and controlled through a remote system. The
number of machines needed depends on the size of the area to be
scented. Enjoy Remote has a scent capacity up to 1200 m³ while Enjoy
Remote Plus up to 1800 m³.
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Enjoy Mood, Sensitive and Sensitive Lux are used for smaller stores or
smaller spaces of the store to be scented. Generally, Enjoy Sensitive and
Sensitive Lux are hidden, at the entrance door of the store.
The olfactory branding project can also be extended to a scented
collection dedicated to the brand and the interior design store. The
scented

products can be used inside the store to scent the

environment but also for sale to the customer.
The scenting of the store induces customers to extend their stay inside the
store, to live an experience that leads to a deep engagement with the brand
identity; finally the possibility of buying the ambient fragrance that is
experimented inside the flagship thus creates a lasting bond with the
customer that endures also beyond closed doors.

- "Scent Branding: a lasting bond with the customer that
endures also beyond closed doors"

CASE STUDIES IN THE
INTERIOR DESIGN FIELD
Read the case studies at the following link:
Minotti
** DA AGGIORNARE CON NUOVO SITOhttp://scentcompany.com/case-study-minotti-scent-marketing/
Flou
** DA AGGIORNARE http://scentcompany.com/flou-scent-marketing-fragrance/
Armani Casa
** DA AGGIORNARE Mhttp://scentcompany.com/armani-signature-scent-miami/
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